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Marketing
Morsels

Books make
great gifts!
Order your
signed copy now.
Hardcover:
$21.20 with tax
Softcover:
$15.90 with tax
Free shipping for
out-of-town orders.
Contact:
jack@skylimitmarketing.com
or 717-269-0288
Mailing address:
19 Springhouse Drive
Myerstown, PA 17067

Cyber Monday.
It’s still fresh in our minds. And it raises
the question of what’s the difference between effective copy and effective copy for
your website?
I’ve done both…so let me share some
thoughts with you.
First put on your web visitor hat. Why
have you clicked? What do you hope to
find? How much time can you spend? Not
much is usually the answer.
Time efficiency
means word efficiency. There is
more of a sense of
urgency attached to
web copy strategy.
Attention-getting
writing is still the
norm, but you are
more restricted
when it comes to
creating creative
lead-ins for web copy. Get to the point
quickly.
Your visitor scans and hopefully hits on
just the right information to activate the
mouse trigger-finger. The visitor is looking
for content. Content is the result of finding

out what the site visitor wants to find from
you as a resource.
Know your prospect and your prospect’s
problem. This will lead to superior content.
Your product or service is framed as a
solution to your prospect’s problem.
Make sure your copy includes the right
keywords. Keywords lead the searcher to
your site. Get up to speed on your SEO
knowledge and keyword selection. Time
well spent.
I’ve been doing
these free monthly
marketing lessons
(Morsels) for about
4 years. If you want
to re-visit some of
them to start your
new year …they
are available in
a comprehensive
archive on my
website
(www.skylimitmarketing.com). That is time
well spent too.

Writing
Effective
Web Copy

Wishing you every success in 2018.
Happy New Year!

Call Jack Cantwell at Skylimit Marketing
717-269-0288
for a free consultation.
You can also email
jack@skylimitmarketing.com
or visit www.skylimitmarketing.com

We Plan. I Write. You Win.

